
 

 

 
Washington State Rate Analysis: Carriers with Low 2014 Market Share  

Hold Down Premiums in 2015 

 

A new analysis from Avalere Health finds that proposed rate increases1 for 2015 exchange 

plans in Washington state were lowest among carriers with the smallest share of the 2014 

market. Molina, which captured only 1 percent of 2014 exchange enrollment in the state, 

proposed a nearly 7 percent average rate decrease for 2015. In addition, other low enrollment 

carriers, Kaiser Permanente and BridgeSpan Health, each proposed average increases of less 

than 2 percent. Washington state is the first to release both 2015 rate filings and carrier-specific 

enrollment offering early insights into how enrollment drives the pricing strategy of plans in the 

exchange market. 

 “Consumers enrolling through the exchange are extremely price sensitive and tend to focus 

primarily on premiums,” said Dan Mendelson, CEO at Avalere Health. “In this vibrant market, 

plans that gained a minimal share in 2014 will naturally want to price their products more 

competitively in 2015.” 

2014 MARKET SHARE AND 2015 PROPOSED RATE INCREASES BY CARRIER 

Issuer 
2014  

Market Share 
2015 Proposed  
Rate Increase 

Premera Blue Cross* 46% 8.1% 

Centene (Coordinated Care Corp.) 17% 11.2% 

Group Health Cooperative 16% 11.2% 

LifeWise Health Plan of Washington 14% 8.9% 

Community Health Plan of Washington 2% 8.4% 

BridgeSpan Health Company 2% 1.7% 

Kaiser Foundation Health Plan of the Northwest 2% 0.6% 

Molina Healthcare of Washington 1% -6.8% 

* Includes both Premera and Premera Multi-State Plan 

 

Proposed rate increases were mixed among plans with high 2014 enrollment. Premera Blue 

Cross, which grabbed 46 percent of the market in 2014, proposed an 8 percent increase for 

2015. Meanwhile, Centene (Coordinated Care) and Group Health Cooperative, which gained 17 

percent and 16 percent of the market, respectively, requested the largest average rate 

increases—over 11 percent.  

“While it is hard to pinpoint exactly what is driving rate increases for any given carrier, 2015 

rates may reflect a plan’s experience with the initial membership, overall medical cost trends, or 

                                                 
1
 Final rates may differ from proposed rates. 
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the plans’ relative comfort level with their current competitive positioning,” said Matt Eyles, 

executive vice president at Avalere. 

Proposed rates for 2015 may also offer insight into potential enrollment for the upcoming plan 

year, particularly for new enrollees. In 2014, enrollment was concentrated among the lower-

priced issuers. Looking ahead to 2015, Centene (Coordinated Care) has proposed both the 

lowest- and second-lowest-cost silver plans in four of the state’s five regions and maintains the 

lowest rank in terms of lowest average silver plan premium. BridgeSpan Health Company and 

Molina improved their silver plan premium positioning, while Moda Health Plan is the only new 

market entrant to reach the top 5 in terms of silver premium competitiveness. With more than 

half (65 percent) of exchange enrollees choosing silver plans nationwide in 2014, competitive 

silver products are likely to remain central to the 2015 market.  

AVERAGE SILVER PLAN PREMIUM BY ISSUER FOR 40-YEAR-OLD NON-SMOKER 

(2014 VS. 2015) 
 

2014 Issuers 

2014 
Average 

Silver 
Premium 

2015 Issuers 

2015 
Average 

Silver 
Premium 

1. Centene (Coordinated Care 
Corporation)  

$253.92 
1.Centene (Coordinated Care 
Corporation)  

$273.81  

2. Group Health Cooperative $280.47 2.BridgeSpan Health Company $300.47  

3. Premera Blue Cross $300.94 3.Molina Healthcare of Washington $303.35  

4. LifeWise Health Plan of Washington $301.07 4.Group Health Cooperative $312.59  

5. BridgeSpan Health Company $302.20 5.Moda Health Plan* $314.85  

6. Kaiser Foundation Health Plan of the 
Northwest 

$332.23 6.Premera Blue Cross $328.03  

7. Molina Healthcare of Washington $341.93 7.LifeWise Health Plan of Washington $329.36  

8. Community Health Plan of 
Washington 

$345.20 8.Columbia United Providers* $331.44  

  
  

  
  

  
  

  
  

9.Kaiser Foundation Health Plan of the 
Northwest 

$335.21  

10.UnitedHealthcare of Washington* $347.60  

11.Community Health Plan of 
Washington 

$385.32  

12.Health Alliance Northwest Health 
Plan* 

$428.80  

*New market entrants for 2015 

 “The critical question for 2015 is how many exchange enrollees will keep their current plan 

versus how many will shop for a new plan to find lower premiums,” said Elizabeth Carpenter, 

director at Avalere. “Plans bid competitively in 2014 to win early enrollees, but they may lose 

those members if other insurers put forth lower cost options.”  
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Avalere will continue to analyze 2015 rates as they are released.  

 

Methodology 

Analysis includes 2014 premiums and proposed 2015 premiums in Washington State.  Market 

share for 2014 was calculated based on enrollment data as of March 31, 2014, released by the 

“Washington Health Benefit Exchange, Health Coverage Enrollment Report: October 1, 2013- 

March 31, 2014.”  

Avalere Health is a strategic advisory company whose core purpose is to create innovative solutions to complex healthcare 
problems. Based in Washington, D.C., the firm delivers actionable insights, business intelligence tools and custom analytics for 
leaders in healthcare business and policy. Avalere's experts span 180 staff drawn from Fortune 500 healthcare companies, the 
federal government (e.g., CMS, OMB, CBO and the Congress), top consultancies and nonprofits. The firm offers deep substance on 
the full range of healthcare business issues affecting the Fortune 500 healthcare companies. Avalere’s focus on strategy is 
supported by a rigorous, in-house analytic research group that uses public and private data to generate quantitative insight. Through 
events, publications and interactive programs, Avalere insights are accessible to a broad range of customers. For more information, 
visit avalere.com, or follow us on Twitter @avalerehealth. 

http://www.avalerehealth.net/

